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Communication on TAAT dates back to AfDB’s media advisories

Executing + Implementing Agencies have been carrying out
communication activities

Coherence, strategic focus and integration: urgent necessity

Communication should therefore become a strategic tool to drive
TAAT’s mission and objectives within the framework of the “Feed
Africa Strategy”.

A draft communication strategy for TAAT is ready – validation
processes.

Background
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So what is the TAAT brand?

A brand is not a logo. A brand is not a name. A brand is not a
trademark, symbol or jingle

Endowing a product or service with the power of the brand

A brand exists only in the minds of your stakeholders

A brand is the sum total of all the impressions a
stakeholder has, based on every interaction they have
had with you, your programme
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Why Communicate the TAAT BRAND?

Enhance stakeholders’ understanding of TAAT;

AfDB; Regional Member Countries of the Bank (African States)
Development Partners; Farmer unions/Cooperatives, Women
Groups, NARES; Compacts; Private Sector; Civil Society; Opinion
Leaders; and the Public

Broaden its partnerships;

Deepen its resources and capacities

initiate and maintain dialogues with stakeholders and secure their
feedback
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Key Aspects of Communicating the TAAT BRAND
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What does these Manifestly Translate into?

Programme Reports
Business Cards
Banners
Flyers/Brochures
Newsletters – contact database generation – Partners/Farmers
Templates
Audiovisual Productions
Media Toolkits – Press Releases/Media Advisory
Social Media
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Communicating  the TAAT BRAND: 
Whose RESPONSIBILITY?

All Stakeholders - Everyone
TCCP
Feed Africa Media List
Increased synergy with Opinion Molders/Leaders of 
thought - Field Visits, Partnerships with News 
Agencies, Hangouts with Editors 
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Lets TRANSFORM AFRICA!
OBRIGADO
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